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®Charles B. Mills was really good at making ads that people liked. ®His famous grass

seed ad, “Feed it,” told people to care for their lawns like they would care for a baby. ®He

knew people wanted nice lawns, not just seeds. ®He said, “l want to talk about your lawn,

not just about my seed.”

9Good ads talk about what people want, not just what businesses are selling. ®For

example, airlines sell adventure, not just flights. ®Clothing stores sell confidence, not just

clothes. ®An American sales expert, Elmer Wheeler said it best: 94ge|l the sizzle, not the

steak.” ®People make purchases because they imagine the sound and taste of food, not

just because of facts. ®Take Burger King as an example. Saying its burgers were 100%

beef was true, but it wasn’t exciting. ®Changing it to “Bite into one, and taste the grill!”

made people hungry. ®The best ads do not give just facts but also what connect with

people and speak to their feelings. ®Ads that focus on emotion create desire and make

people want to buy.
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